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Important Notice

This document contains certain forward-looking statements relating to the business, financial performance and results
of the Company and / or the industry in which the Company operates. Forward-looking statements concern future
circumstances and results and other statements that are not historical facts. The forward-looking statements, including
assumptions, opinions and views of the Company contained in this Analyst Presentation are solely opinions and
forecasts which are uncertain and subject to risks. A multitude of factors can cause actual events to differ significantly
from any anticipated development. The Company does not guarantee that the assumptions underlying such forward-
looking statements are free from errors nor do they accept any responsibility for the future accuracy of the opinions
expressed in this document or the actual occurrence of the forecasted developments.

Neither the delivery of this document nor any further discussions of the Company with any of the recipients shall, under
any circumstances, create any implication that there has been no change in the affairs of the Company since such date.
The Company is under no obligation to update or keep current the information contained in this material or in the
presentation to which they relate and any opinions expressed in them are subject to change without notice. No
representation or warranty (express or implied) is made as to, and no reliance should be placed on, the fairness,
accuracy or completeness of the information contained herein and, accordingly, the neither the Company nor any of
such p e r s officérs directors or employees accepts any liability whatsoever arising directly or indirectly from the use
of this document.

The information contained herein shall not constitute an offer to sell or the solicitation of an offer to buy any securities
issued by the company.

Neither this document nor any copy of it may be taken or transmitted into the United States, its territories or
possessions or distributed directly or indirectly in the United States. Any failure to comply with this restriction may
constitute a violation of U.S. securities laws. The distribution of this document in other jurisdictions may also be
restricted by law, and persons into whose possession this document comes should inform themselves about, and
observe, any such restrictions. This communication does not constitute an offer of securities to the public in the United
Kingdom.
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Todayos speakers

Wolfgang Kroh, CEO Axel Barta, CFO
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Comments by the CEO

Wolfgang Kroh
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Q1/2009Highlights

A Q1 has been the toughest quarter in recent LHS history
A Market environment influenced by financial crisis

Customers more cautious for new strategic buys

Timing issues in closing new projects

y-0-y revenue growth flat to slightly negative

A License revenue declined and dropped t019% of overall revenue
causing top and bottom line impact
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Q1/2009Highlights

A
A

A

A

Good performance in Americas with growth of ~19%
Service revenue development strong with ~18% growth
3 new migrations to BSCS iX won

Postpaid market share in target markets increased to 22.5%
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BSCS Version Distribution
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Distribution per Sales Channel (in %)
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Market Share Wireless

118.4 million

Wireless postpaid
subscribers
billed with BSCS

Total Market:

1.18bn postpaid i 2.8bn prepaid
Target Market:

518m postpaid - 2.17bn prepaid
LHS Customers:

118.4m postpaid T 467m prepaid

(Source: EMC Database 1 Informa January 2009 )

10.0%

of worldwide wireless postpaid
ubscribers are billed with BSCS

22.8%

If we exclude
China, NA, Russia, Pacific,
Japan, Korea
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Prepaid Subscriber Supported and Total Subscribers

Wireless PREPAID*

160.6 million

Total subscribers

279.0 million

*using at least Customer Care
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Comments by the CFO

Axel Barta
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Q1 /2009 Results at a glance

EUR Mio. Q1 /2009 Q1 /2008 Change

Revenues 24,2 24.8 - 2%

Adj. EBITDA 2,0 8,4% 4,1 16,6% - 51%

Net Profit 0,7 2,9% 3,2 13,0% -78,5%

Cash Flow -1,3 -3,3

EPSin u u 0,05 u 0,22
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Revenud®evelopmerty Quarter
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Revenue Mix Q1 /2009

EUR Mio. Q1 /2009 Q1 /2008
Revenues Split Var. To 2008 Revenues Split
License 4,6 19% -36% 7,2 29%
Maintenance 9,3 38% +7% 8,7 35%
Service 9,6 40% +18% 8,2 33%
Others 0,7 3% -6% 0,7 3%
24,2 100% -2% 24,8 100%
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Regional Breakdown Q1 / 2009

EUR Mio. Q1 /2009 Q1 /2008

Revenues Split Var. to 2008 Revenues Split

Europe 9,3 38% -17% 11,2 45%
MEA 5,7 24% +2% 5,6 23%
7,5 31% +1% 7,4 30%
e mw s sz 2w
24,2 100% -2% 24,8 100%
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Major Cost Lines Q1 /2009

EUR Mio. Q1 /2009 Q1 /2008
Amount R;C)e%fue Var. to 2008 Amount Re(z)ce?]fue
11,4 47% +2% 11,2 45%
5,5 23% +20% 4,6 19%
3,7 15% +3% 3,6 15%
2,2 9% +24% 1,8 7%
22,8 94% +8% 21,2 86%
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Margins

Gross Margin
Adjusted EBITDA

Net Profit

2009
Q1
53%
8%
3%

17

YTD
53%
8%
3%

Q1
55%
17%
13%

2008

YTD
55%
17%
13%
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Cash Flows

EUR Mio.

Cash Flow

thereof from:

Operating Activities

Investing Activities

Financing Activities

Q1
-1,3

-0,7
-0,2

-0,4

2009
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YTD

-1,3

-0,7
-0,2

-0,4

Q1
-3,3

-1,5
-0,3

-1,6

2008

-1,5
-0,3

-1,6
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